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LONDON ICE MARKET

Posición último dif alto bajo cierre Posición último dif alto bajo cierre

NOV21 2163 37 2164 2113  DEC21 203,75 9,75 205,55 192,95 194,00

JAN22 2155 36 2159 2107 2126 MAR22 206,65 9,85 208,35 195,80 196,80

MAR22 2103 38 2109 2053 2119 MAY22 207,75 9,85 209,35 196,95 197,90

MAY22 2086 45 2086 2031 2065 JUL22 207,40 9,10 209,60 197,30 198,30

NEW YORK ICE MARKET
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NUEVA YORKLONDRES

London ICE:

Supports: 2065, 2015 & 1915
Resistances: 2170-2175 & 2270-2280

New York ICE:

Supports: : 201,50, 190,75 & 188,75
Resistances: 222,25 - 225,50
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last high low

1,1593 1,16074 1,15631

VIETNAM

CENTRAL AMERICA / COLOMBIA

QUOTATION EURO / US DOLLAR

This report is a marketing communication and has not been prepared in accordance with legal requirements designed to promote the independence of investment research; and is not subject to any prohibition on dealing ahead of the dissemination of 

investment research.

The information in this report is provided solely for informational purposes and should not be regarded as a recommendation to buy, sell or otherwise deal in any particular investment. Private customers should not invest in these products unless they 

are satisfied that the products are suitable for them and have sought professional advice. All information in this report is obtained from sources believed to be reliable and we make no representation as to its completeness or accuracy. The information 

may have been acted upon by us for our own purposes and has not been procured for the exclusive benefit of customers.
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OTHERS

DEMAND / INDUSTRY

ADDITIONAL COMMENTS

€/US$ rate

EUR/USD Euro/US Dollar

BRAZIL

German unemployment declined 30,000 for September after a 53,000 decline the previous month and a fractionally smaller than expected decline for the month.

The Euro remained under pressure in early Europe on Thursday as the dollar maintained a very strong tone. The single currency dipped to fresh 14-month lows
just below 1.1570 against the US currency even with commodity currencies attempting to stabilize.

German consumer prices were unchanged for September with the year-on-year increase strengthening to 4.1% from 3.9%, but slightly below consensus
forecasts of 4.2%.

After a week with very irregular heat and rain, precipitation will again intensify over producing areas in Paraná, São Paulo and southern Minas Gerais from next

Sunday onwards. As the weather system progresses more slowly, the chance of extensive and high accumulated rainfall increases. A little more than 25mm is
estimated in the region of Caconde-SP, above 20mm in Machado-MG, 35mm in Três Pontas-MG, 45mm in Garça-SP and 50mm in Carlópolis-PR until Monday of

next week. From then on, throughout the month of October, more and more intense and extensive rainfall is expected, including in the Cerrado, Zona da Mata
and Espírito Santo.

The Brazilian Real traded within a wide band but did not seem to affect the coffee market. The Brazilian currency was hit by economic growth data and could end
in its worst month since March.

Arabica harvest is under way in Son La while it will not start up to end of October in higher-lands of Lam Dong province – home of the best arabicas in Vietnam.

September coffee exports seen at 120,000 tons, up 20.3% on a yearly basis, General Statistics Office says in statement. Country shipped 99,730 tons of coffee a

year earlier. 9-month coffee shipments seen at 1.2 million tons, down 4.2%.

With 98% getting 1st dose and 48% getting fully vaccinated, Ho Chi Minh city shall start gradually reopening after 4 months of lockdown.

Transportation of goods between HCMC and other localities can operate as usual, provided that Covid-19 prevention measures are continually ensured with

drivers having QR code and move on specific routes only.

All good news but the coffee community remains concerned with shortage of labor force – as many workers left the city for their home town to escape the
pandemic and did not (allow to) return, increases of production costs as fertilizers, lack of care for coffee trees, low availability of containers, etc …

In Peru the coffee harvest in low and intermediate areas has been completed. Both zones are starting the fertilizing for the 2022 campaign. In high zones the

harvest is at 80%. Some cooperatives have coffee in storage however they have stopped further collection due to the current situation of lack of containers and
increase of prices of maritime freights. The climate at this time is very favorable for drying coffee.

Colombia is recognized globally as one of the world's leading producers of good quality coffee. The local coffee sector has flourished for decades, thanks in no
small part to the hugely successful "100% Colombian Coffee" marketing strategy. This label has influenced the price of Colombian coffee, consumer perception,

and many countries have sought to replicate it or adopt similar models. Juan Valdez was not created as a brand, but an image representing Colombian coffee.
The idea was to educate consumers and the industry about why Colombian coffee was different. Within a matter of years, there was tangible proof that the

campaign had worked. The 100% Colombian Coffee segment in North America represented 646,000 60kg bags in 1982 – a figure that increased over four times
to 2.5 million bags in 2000. Nobody till now has been able to succeed same way Colombia did already 40 years ago with this kind of strategy.

Uganda ’s Coffee exports in August 2021 amounted to 700,990 bags worth US$ 75.09 million reports the Uganda Coffee Development Authority. This comprised

636,458 bags of Robusta valued at US $65.24 million and 64.532 bags of Arabica valued at US$ 9.85 million. This was an increase of 34.89% and 63.06 % in
quantity and value respectively compared to the same month last year.

The latest NCA Data Trends survey, released this week, shows that Americans have increased coffee consumption at work by 55% and at cafés and

restaurants by 20% since January 2021, driving an overall 16% increase in out-of-home coffee consumption, approximating pre-pandemic levels, as COVID-19
restrictions have eased around the country.

Certified stocks dropped from 2,165,261 bags to 2,089,392 bags during the month. We could assume the industry began to withdraw from stocks, as it is the
cheapest coffee available in the current circumstances.

Jabil Packaging Solutions (JPS), a division of manufacturing solutions provider Jabil Inc., today announced a significant advancement in coffee pod

sustainability with the launch of their home-compostable coffee capsule for single serve espresso brewers. This high-barrier coffee capsule improves on existing
solutions by eliminating the need for a plastic or foil pouch that is sometimes required to preserve freshness in compostable coffee capsules. JPS co-developed

the compostable coffee capsule with Productos Solubles S.A. (Prosol), a leading European coffee roaster, based in Palencia, Spain.
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